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This report sunmarizes Black menthol smokers' reactions to the "mmnvMerit" ad. 
72 in-depth interviews were conducted in the New York and Washington D.C. 
Metropolitan areas by P.M. and Leo Burnett personnel. 


SUMMARY 


Merit menthol, regardless of how it is positioned, seems to have limited 
opportunity among the Black market. 

Although the visuals used in the "mmm-Merit" ad were appealing to this group, 
the ad created little product interest. 

While the majority of Bl'acks have heard of Merit, most of them have never tried 
it and would not consider smoking the brand. Given this, it seems as though it 
would be an extremely difficult task to create a new image for Merit to attract 
the Black community. It's not that they have a strong dislike for the brand, 
rather they are indifferent to it. Merit simply does not seem to be in their 
realm of products. 

Nevertheless, this research shows that the "Inmm-Merit" ad is far more appropriate 
for this audience than the mainline Merit menthol advertising: 

• The model's face, expression, clothing, pose and 
attitude were all viewed favorably. 

• The majority (65%) of smokers translated "mmm-Merit" 
into good taste. 

• Yet, menthol pleasure as a copy line did not necessarily 
communicate much more than the fact that the cigarette 
was a menthol. The comments volunteered'most 
frequently were: 

• has a good menthol taste 

• mild/light taste 

• gives you a pleasure to smoke it 
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DISPOSITION TOWARDS MERIT CIGARETTES 


Trial And Smoking Interest 

Respondents were initially shown nineteen different brands of menthol cigarettes 
and' asked which of these brands they had ever tried. They were then asked which 
brands they would be interested in smoking, regardless of whether or not they 
had ever tried them. 

Most of the low tar cigarettes that are not free-standing menthol brands have 
limited trial and smoking interest among Blacks, with Merit being no exception, 
26% of the smokers claimed to have tr-ied Merit menthol 1 while only 8% showed any 
interest in smoking it. It should be noted that only one of the respondents 
interviewed smoked Merit menthol as their regular brand. (See Tables 1 & 2 for 
complete listing of brands) 


Reaction To The Name "Merit" 

When Black respondents were asked how they felt about the name Merit for a 
cigarette just about half (46%) were indifferent to it. Among those who did 
express a feeling toward the name, 21% seemed to like it while 33% did not. 

The name Merit seems to be associated with an award or reward for doing something 
good, either in school or at work. This association was the most frequently 
mentioned reason for liking or disliking the name. (See Table 3) 


REACTION TO: THE "MMMt-MERIT" AD 

For the most part the "mmm-Merit" ad did not cause Black smokers to want to try 
the brand. Yet, reactions to the ad itself were very favorable. Only a few 
negative comments were cited. 


Initial Reactions To The Ad 

Respondents were given the "mmm-Merit" ad to look at for as long as they liked. 
With' the ad still in view, they were then questioned on their initial reactions, 
thoughts and feelings towards it. 

The model was the most outstanding feature of the ad. She was thought to be 
pretty, seductive and very happy. Almost everyone seemed to focus on her first. 
Aside from the model, smokers mentioned that the coloring of the ad was 
attractive. Importantly, the cigarette itself was one of the least frequently 
discussed aspects of the adi. Of the 18% who mentioned that the ad was for Merit 
cigarettes, about half stated they would never smoke Merit. (See Table 4) 
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Main Idea Communicated By The Ad 

After discussing initial reactions to the ad, respondents were asked what 
the main idea of the ad was. 

Aside from selling cigarettes, the main idea focused on the taste and tar level 
of the cigarettes. More specifically: 

t It's a good, enjoyable menthol cigarette 
t It's a' low tar cigarette 

• It's mild/light-tasting 

Mentioned, but to a lesser degree were: 

• She's enjoying her ci-garette 

• Menthol provides pleasure 

• Smoke Merit when having a good time or just relaxing. 

(See Table 5) 


Likes And Dislikes About The Ad 

When respondents were asked what, if anything, they liked most about the ad, 
virtually all of them repeated their initial reactions to the ad by mentioning 
the modiel or some specific quality of hers (smile, eyes etc.) Answered but 
to a much lesser ddgree was the coloring of the ad and the way "mmm-Merit" is 
displayed across the top. (See Table 6) 

When asked what they liked least , the most frequently mentioned criticism was 
"the ad was for Merit cigarettes". (See Table 7) 


"mmm-Merit" - What Does It Mean? 

Subsequently, smokers were directly questioned about the phrase "mmm-Merit". 
Virtually everyone translated this phrase into a "taste" dimension'. (See Table 10) 


Message Communicated By "Menthol Pleasure" 

Menthol pleasure communicated little more than the fact that the cigarette was 
a menthol. Interpretations of this phrase were mostly direct playbacks of the 
words. 28% were not sure what it meant. (See Table 11) 


DESCRIPTION OF A MERIT SMOKER - PICTURE SORT 

Respondents were given twenty-five photographs of people assumed to be menthol 
smokers. Nineteen were of Blacks and six were of Whites. These people were 
of varying lifestyles, occupations and ages. With the ad still in view, the 
smokers were asked to pick the people they felt would smoke Merit cigarettes 
and' also pick the ones they felt wouldn't. (A "not sure" category was also 
offered as a choice). After completion of this task, they were asked to pick 
the one person most likely to smoke Merit and the one least likely to smoke 
Merit. It should be noted that the responses given were most likely affected 
by the fact that the model! was in view during the sort. If she had not been 
in view, we suspect the pictures chosen would have been more in line with the 
Merit smoker as we know it already. 
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The people chosen as most likely to smoke Merit were: 



BUSINESSMAN MODEL 
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The Merit Smoker 

Four people stand out as being the types to smoke Merit cigarettes. Interest¬ 
ingly enough three out of the four were of White people. The Black person 
chosen appears to be a direct playback of the model in the ad. 

Generally, these people have only a few common characteristics. They all seem 
to be relaxed and enjoying themselves. In addition, they were all said to smoke 
Merit because they wanted a mild/light cigarette. All four seem to have 
characteristics that might be more closely tied to the current Merit campaign 
rather than the new "tnmm-Merit" ad. However, the respondents weren't shown 
the current Merit ad during the interview until after the picture sort. 


Fisherman 

“He needs a mild cigarette. He's a fisherman type. A nice guy." 

"He looks like he smokes Merit because he is relaxed. Easy to talk to." 

"He’s an outdoor type. Merit reminds me of an outdoors, active, sporting 
person." 


Singer 

"She looks like a movie star who smokes to show off. Smokes for her 
appearance, not to be smoking. She smokes Merit cause it's light." 

"She's a heavy smoker and needs a light cigarette because she's the nervous 
type. She's tried to stop, but couldn't." 

"She's the glamorous model type." 


Businessman 

"Businessmen smoke low tar cigarettes. His appearance tells me that he's 
easygoing and needs a refreshing, soothing cigarette. He's not a real 
smoker." 

"The businessman. It's a smooth cigarette. Kool! would be too strong for him. 
Merit is mild. Are for Whites, not for Blacks. He has a nice personality and 
respect for money. He's a fun type, but has made it." 

"He's a businessman. He would smoke something milder. He looks like a man 
who really knows what he wants out of a cigarette." 


Model 

"She looks like she has style. She's a cool type who wants a low menthol 
taste." 

"She just has that look that she'd like something smooth." 

"Fashionable, feminine, professional type but partying. She's in a 
social situation, but with a mild, relaxed feeling. She's pretty. She 
may be worried about tar." 
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The people least likely to smoke Merit were: 
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The reasons for these choices were similar for three of the four pictures: 

• Need stronger cigarettes. 

• Not happy. 

• Not up-to-date. Smoke the brand they started with. 

• Too old. 


The fourth picture was of a male too cool for Merit. "He smokes Kool." 


SMOKING INTEREST 


As a final measure of the effectiveness of the ad, smokers were asked how 
interested they'd be in smoking Merit menthol. On this measurement. 

Merit did not perform favorably. Half (51%) of the respondents indicated 
that they would definitely or probably not be interested in smoking Merit, 
while another 19% said they might or might not be interested. Only 6% showed 
a definite interest in Merit, and this followed the lengthy discussion of the 
brand where curiosity or interest should have been heightened. 

AD PREFERENCE 


With the "mmm-Merit" ad still in view, respondents were finally shown the 
mainline Merit menthol ad and asked which of the two ads they preferred. The 
"mmm-Merit" ad was preferred 4 to 1. (See Table 13) 
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SMOKERS' REGULAR BRAND 


Total 
N = 72 

% 


Newport King Size 
Newport 100's 
Newport Lights King Size 



* 


Kool Filter King Size 18 

Kool 100's 3 

Kool Super Lights 3 

Kool Mi Ids 1 


Salem King Size 11 
Salem Lights King Size 4 
Salem 100's 3 
Salem Lights 100's 1 

B&H 100's Menthol 4; 
More Menthol 3 
Merit King Size Menthol 1 
Virginia Slims Menthol 1 
Kent 100's Menthol 1 
Vantage Menthol 1 
Golden Lights Menthol 1 
Winston 100's Menthol 1 


* Newport shares are higher than the national share due to a large number of 
interviews having been conducted in the New York metropolitan area where 
the brand is strong. 


TABLE 1 
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TRIAL AND SMOKING INTEREST 



Trial 

Interest 



Have 

Tried It 

Have Not 
Tried It 

Interested 
In Smoking 

Not Interested 

In Smokinq 

Not Sur 

Brand 

% 

% 

% 

% 

% 







Brown & Williamson 

Kool King Size 

93 

6 

56 

38 

6 

Kool Mi Ids 

61 

39 

35 

49 

17 

Kool Super Lights 

53 

47 

31 

53 

17 

R.J. Reynolds 

Salem King Size 

90 

10 

57 

26 

17 

Salem Lights 

69 

31 

39 

47 

14 

Salemi Ultra 

25 

75 

17 

58 

25 

More Menthol 

60 

39 

25 

58 

17 

Vantage Menthol 

19 

81 

7 

1 

1 

61 

32 

Lori Hard 



1 

1 



Newport King Size 

89 

11 

72 

24! 

6 

Newport Lights 

56 

44 

38 

43 

17 

True Green 

26 

74 

6 

72 

22 

Triumph Menthol 

6 

94 

7 

75 

19 

Philip Morris 






B&H Menthol 

69 

31 

28 

51 

21 

B&H Lights Menthol 

40 

58 

19 

60 

21 

Virginia Slims Menthol 49 

51 

32 

50 

18 

Virginia Slims Lts. 

Men. 29 

71 

14 

68 

18 

Merit Menthol 

26 

74 

8 

61 

31 

Merit U.L. Menthol 

10 

90 

6 

65 

29 

American 






Carlton Menthol 

21 

78 

10' 

61 

28 


TABLE 2 
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FEELING ABOUT NAME "MERIT 11 FOR A CIGARETTE 


Total 


N = 72 

% 

Like The Name 21 

"Means a reward, a Merit, for 
smoking less/for doing something 
good" 8 

Neither like nor dislike the name 46 

Dislike The Name 33 

"Means a merit badge, an award 
reminds me of school" 7 

"It's not a good name for a cigarette 11 

"It's an unusual name" 6 

"It's silly" 3 


TABLE 3 
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INITIAL REACTION TO "MMM-MERIT" AD 


N 1 = 


The Model 

Like the model, she's pretty/attractive 
She's really enjoying her cigarette 
She's happy/having a good time 
She's black 

She's confident about herself 
She doesn't smoke at all 


Total 

72 


50 

11 

7 

6 

1 

1 


The Ad 

It's a nice ad/good colors 22 

The ad is eye-catching 6 

"Menthol pleasure" 4 

"irmm-Meriit" is eye-catching 3 

The ad shows more of the model than the 

cigarette 1 


The Cigarette 
It's a low tar cigarette 
The ad is for Merit cigarettes 
The ad is for Merit cigarettes which I would 
never smoke 

It's just a cigarette ad 

It's a light cigarette 

It's a good/enjoyable cigarette 

It's a new cigarette on the market 

It's a feminine cigarette 

It's a menthol! cigarette 

It's a cool cigarette 



3: 

1 

3; 

1 

1 

1 

1 


Don't like the ad or the cigarettes 3 

It"s trying to get blacks to smoke Merit I 


TABLE 4 
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MAIN POINT OF "MMM-MERIT" AD 


Total 


N = TZ 

% 

It's a good/enjoyable menthol cigarette 18 

It's a low tar cigarette 14 

It's a mild/light tasting cigarette 11 

It's a cool/menthol cigarette 6 

It's a rich tasting cigarette 3 

It's a high quality cigarette 3 

It's a women's cigarette 1 

You get pleasure from menthol 7 

They're trying to sell the menthol taste 1 

She's enjoying the cigarette 10 

Smoke Merit when you're having a good time 
or relaxing/happy people smoke Merit 7 

You'll feel good iff you smoke Merit 3 

Hip people smoke Merit 1 

They are trying to get a piece of the 
black Market 4 

Merit is smoked by alot of people, but 
don't believe it 3 

If you smoke Merit you will enjoy it, 
but don't believe it 1 

"It's a lie, blacks don't smoke Merit, 
they smoke Kools" 1 


TABLE 5 
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LIKES ABOUT THE "MMM-MERIT" AD 


Total 


N = 72 

% 

The model 49 

Her smile 14 

Her clothing 4 

She's black 3 

She's happy 1 

She's upper class 1 

The colorfulness of the ad 11 

"mmm-Merit" 7 

"Menthol pleasure" 3 

Everything 1 

Nothing lliked 10 


TABLE 6 
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DISLIKES ABOUT THE "MUM-MERIT" AD 


Total 
N = 72 

% 

Merit cigarettes 22 

"mmm-Merit" 4 

"Menthol pleasure" 3 

Should say more than just "mmm-Merit" 1 

Not enough information about the cigarettes 3 

Don't believe you can get "pleasure" from 
smoking Merit 1 

Her clothing 8 

The hand over her head 4 

Her smile 3 

The cigarette in her hand 1 

Her cigarette is not King Size 1 

Blacks dbn't smoke Merit cigarettes 1 


TABLE 7 
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LIKES ABOUT THE MODEL 


Total 


N = 72 

% 

She's pretty/attractive- 71 

She has a positive attitude/she's happy/ 
the expression on her face 29 

Her clothing 25 

She has a refreshing smile 17 

She catches your eye 6 

She's high class 6 

She looks like a nice person 3 

She's having a good time 11 

She's relaxed 3 

She's enjoying her menthol cigarette 3 

She doesn't smoke cigarettes 6 

She doesn't smoke Merit cigarettes 3 


TABLE 8 
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DISLIKES ABOUT THE MODEL 


Total 
N = 72 

% 

Her clothing 10 

The hand over her head 7 

She wears too much make-up 6 

- Her nai l's are too short 1 

Her smile is fake l 

She's too high class 1 

Her lipstick T 

Her hand doens't look real 1 

She should be smoking the cigarette 3 

She's advertising Merit cigarettes 1 

No dislikes 72 


TABLE 9 
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"MMM-MERIT" - WHAT DOES IT MEAN? 


Total 
N = 72 

'% 

Merit is good, satisfying, has good taste 65 

It has a refreshing taste 10 

It's a mild cigarette 8 

It's an enjoyable cigarette 4 

"mmm" means she's enjoying it 4 

Relaxing/soothing/smooth 4 

Good tasting, but don't believe it 4 

Don 1 1 Know 11 


TABLE 10 
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MENTHOL PLEASURE 


Total 


Has a good menthol taste 25 
It's a 1ight/miId cigarette 17 
It gives you a pleasure-to smoke it 14 

It's a good cigarette 3 
It's a cool/refreshing cigarette 3 
It's light/smooth/pleasant 3 

Don't Know 28 


TABLE 11 
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INTEREST IN SMOKING MERIT MENTHOL 


Total 
N = 72 

% 

Positive Interest 30 

Definitely be interested 6 

Probably be interested 24 


Might or might not be interested 19 


Negative Interest 51 

Probably not be interested 18 

Definitely not be interested 33 


TABLE 12 
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PREFERENCE BETWEEN ADS 


Total 



N = 

72 



% 

Prefer "mmm-Merit" ad 


78 

Prefer mainline ad 


22 


TABL.E 13 
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In extensive new testing, smokers compared leading high tar menthols 
and low tar MERIT MENTHOL The result: Of the 95Z 
stating a preference, 3 out of 4 smokers chose the MERIT MENTHOL 
low tar/good taste combination when tar levels were revealed. 


Kings: 0 mg"tar." 0.6 mg nicotm*- 1 QO’s: 11 mg lar!' 

0.7 mgmcotme av pef cigarene, PTC Report May 78 

Warning: The Surgeon General Has Determined 
That Cigarette Smoking Ik Dangerous to Your Health. 



I © Wiilio Momi Inc. 1910 
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